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A modern website should be constructed with search engine optimization, animation techniques, HCI 

principals, information architecture, interaction design and typography. Creating the web-resource 
"VisiTaraz" using Web programming language is considered in the article. The project the problem is 
considered of development tourism in the era of digital technology.   

 
Today tourism is proclaimed as one of the main and more dynamic industry in the world economy. For 

rapid pace it is recognized as an economic phenomenon of the centuries and in the coming years became 
more essential sector. 

Wide using Web-technology is becoming one of the actual tasks in the tourism industry. Due to 
development of powerful computer system of reservation of means accommodation and transport, 
sightseeing and cultural- recreational services, data about presence and availability of those or others tours, 
tourism potential of countries and regions future activities of tourist enterprises is improving.  

Kazakhstan has great potential for tourism development. According to words of Rodion Park, member 
of the Association of Tour Operators, there is a lot of monuments preserved from ancient times in Taraz[1]. 
Nowadays, many people want to visit other countries and search for suitable offers on the Internet. That's 
why we wanted to create a web site of tourist destinations. 

The main assignment of this work is development and implementation of Web-resources for 
consumers of tourist market and its role in rise of effectiveness of tourist enterprises activities.  

Web pages, supporting multimedia technology, combine different types of information: text, graphics, 
sound, animation and video. From that, how well and beautifully made one or other Web site, it depends 
largely on its success in the network. 

User is nice to visit those Web pages that have a stylish design, is not burdened with excessive 
graphics and animation, fast loading and displaying correctly in the Web-browser window. Develop the 
structure of the web site. 

Today there are many different methods of creating sites that differ depending on the destination and 
type of site, developer skills and financial capabilities of the customer. At the same techniques can be 
classified according to various criteria: the software used the server architecture, technological features, or 
even marketing. However, these features relate to, first of all, the developer, provider or registrar. 
We used for development of modern tools web programming, such as HTML 5, CSS and JavaScript used in 
the design website and PHP language.  And also basic methodology of development from scratch. This 
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