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Module Details Overview

Module Title: Module 2: IL Marketing skills for
Academic staff and librarians - Theory and
practice - Creating IL Awareness Campaign
Strategies to address all Stakeholders (2d
Piloting)

ECTS: 1.5 Credits

In Russia, Kazakhstan and China (for project
purposes) 1 Credit = 36 hours

Contact hours: 16 hours: 4 lessons (each 2 hrs)
The rest is for learners’ individual work: 10
hours additional reading (pre-class), 16 hours
homework, 8 hours presentations, 4 hours peer-
review.

Learning a. Understand and use basic concepts of Marketing.
Outcomes (i.e, b. Be able to utilize IL marketing skills by academic staff and
“Can-do”) librarians.

c. Evaluate information sources for creating IL awareness
campaign strategies.
d. Develop strategy plan for IL Awareness Campaign.

Module
Organiser Olga Safonkina, Ogarev Mordovia State University

Contact Details: (okuznetchik@yandex.ru)

Irina  Otstavnova, Ogarev Mordovia State University
(library@mrsu.ru)

Irina Razumova, NEICON (razumova@neicon.ru)
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Name of
Trainer(s):

Target Group:

Participant

Requirements:

Module Aims

and Overview:

Module
Materials:

Xu Zhang, Beijing Institute of Technology
(zhangxu@bit.edu.cn)

Kun Cui, Beijing Institute of Technology (cuik@bit.edu.cn)

Saltanat Meiramova, S.Seifullin Kazakh Agrotechnical
University (meiramovas@gmail.com)

Olga Safonkina, Ogarev Mordovia State University
(okuznetchik@yandex.ru)

Xu Zhang, Beijing Institute of Technology
(zhangxu@bit.edu.cn)

Kun Cui, Beijing Institute of Technology (cuik@bit.edu.cn)

Saltanat Meiramova, S.Seifullin Kazakh Agrotechnical
University (meiramovas@gmail.com)

In-service and pre-service librarians, IL practitioners, academic
staff

English (level B1); aware of library functioning and IL.

The Module is designed to provide knowledge and skills in the
area of IL for:

1) Academic staff involved into training academic skills such as
IL and academic writing

2) In-service and pre-service librarians

The module consists of group discussions about the concepts
and principles of creating IL Awareness Campaign Strategies to
address all Stakeholders of IL.

The Module work load is 1.5 ECTS. It consists of 4 face-to face
meetings (4 hrs each), PESTLE and SWOT presentations and
the presentation of the projects on IL Awareness Campaign.
Assessment includes group discussion, brainstorming and
project group work.

The Module faces the issues relevant not only to general
academic community, but also reflects the national peculiarities
typical for Russia, Kazakhstan and China. That is why Module
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materials include books, articles, guidelines, etc. in national
languages. However, not all materials are available for
downloading. Some materials are presented only as paper
books (i.e. Chinese materials).

General for all:

6 ideas to boost your information centre & library marketing.
Available at: https://www.softlinkint.com/ic/blog/6-ideas-to-
boost-your-information-centre-and-library-marketing {accessed
15 February 2018}

A. Clever, Kelly. (2017). Creative Library Marketing and
Publicity: Best Practices, edited by Robert J. Lackie and M.
Sandra Wood: New York: Rowman & Littlefield, 2015. 190p.
ISBN 978-1-4422-5421-3. Medical Reference Services
Quarterly. 36. 105-106. 10.1080/02763869.2017.1260338.

Amarakoon, Lionel. (2014). Social media and library marketing:
Is Facebook being used effectively in promoting library
resources and services of main university libraries in Sri
Lanka?. 10.13140/2.1.3853.5049.

Andrea Cowan, Elsevier (Apr 16, 2013) 12 fast and inexpensive
ways to market your library. Available at:
https://libraryconnect.elsevier.com/articles/12-fast-and-
Inexpensive-ways-market-your-library {accessed 16 February
2018}

Angela Hursh (2018) 5 Simple Ways to Improve Your Library
Marketing. Available at: http://ideas.demco.com/blog/five-
simple-ways-improve-library-marketing/ {accessed 15 February
2018}

Balog, A. (2014). Library marketing strategies in the sphere of
engaging volunteers. 57. 109-134.

Chandratre, Shripad & Chandratre, Meghana. (2013). Promote
your Library: Library Marketing planning.

Davis, Lindsay & Park, Jen & Dantus, Sabine & Davidson, Chris
& Cohen Lafazan, Bonnie & Petit, Joan. (2017). Marketing for
the beginner: Resources from the ACRL Library Marketing and
Outreach Interest Group. College & Research Libraries News.
78.612. 10.5860/crIn.78.11.612.
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Galvez, Alvaro & Romero Rodriguez, José. (2017). A model to
work the learning of literacy through the use of mobile learning.
313-317.

Goulédo, Maria. (2014). Performance of Students in an Online
Asynchronous Work. Procedia - Social and Behavioral
Sciences. 116. 4673-4677. 10.1016/j.sbspro.2014.01.1006.

https://superlibrarymarketing.com/about/ {accessed 15
February 2018}

L. Laspifias, Marilyn. (2013). Library Marketing: A Promotional
Strategy. IAMURE International Journal of Education. 5.
10.7718/iamure.ije.v5i1.431.

M Anis, Nisrin & Nisrin Mohd Anis, Siti & Rasli, Amran &
Hashim, Noor. (2016). Marketing for Non-Marketers:
Inclinations Towards Market Orientation Among Public
University Librarians. International Review of Management and
Marketing 6 (4), pp. 143-149. 6. 143-149.

Marketing the academic library. Elsevier's Learning Trends
Series. Available at:
https://libraryconnect.elsevier.com/sites/default/files/Marketing-
the-Academic-Library.pdf {accessed 6 March 2018}

Massis, Bruce. (2014). Library marketing: moving between
traditional and digital strategies. New Library World. 115.
10.1108/NLW-01-2014-0007.

PESTLE analysis: strategy skills. Available at: http://www.free-
management-ebooks.com/dldebk-pdf/fme-pestle-analysis.pdf.
{accessed 10 March 2018}

Scicluna, Ryan. (2015). The need to promote academic
libraries: comparing the University of Glasgow Library and the
University of Malta Library’s marketing strategies.

Seven key concepts for marketing libraries

Shettar, Iranna. (2013). QR Codes in Libraries: New Delivery
Tool for Library Marketing and Information Dissemination.
Journal of Library Management. 2.

Sriram, V. (2016). Social media and library marketing:
Experiences of KN Raj library. 36. 153-157.
10.14429/djlit.36.3.9810.
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SWOT analysis: strategy skills. Available at: http://www.free-
management-ebooks.com/dldebk-pdf/fme-swot-analysis.pdf.
{accessed 10 March 2018}

Thorpe, Angie & Bowman, Heather. (2013). Promoting
Discovery: Creating an In-Depth Library Marketing Campaign.
Journal of Library Administration. 53.
10.1080/01930826.2013.853485.

Vrana, Radovan & Kovacevi¢, J. (2013). Users' perception of
the library and library services as the basis of the library
marketing strategy. Vjesnik Bibliotekara Hrvatske. 56. 23-46.

Zhang, Yuyan. (2018). Nuova Vista Public Library — Marketing
Management.

China specific:

GUOQING Guo. Fundamentals of Marketing. China Renmin

University Press. 7th Edition. 2017. (In Chinese) EBEPX » 2011
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GUOQING Guo. Fundamentals of Marketing. China Renmin
University Press. 2017. (In Chinese)

HAOHUI Lin. Information Literacy for College Students.
Publishing House of Electronics Industry. 2017. (In Chinese) #
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HAOHUI Lin. Information Literacy for College Students.
Publishing House of Electronics Industry. 2017. (In Chinese)

HAORU Zhang. Library marketing research. National Library of
China Publishing House. 1st Edition, 2017. (In Chinese) 5t &4
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HAORU Zhang. Library marketing research. National Library of
China Publishing House. 1st Edition, 2017. (In Chinese)

Jiang Xiaoxi. Research on Promotion Models of Libraries at
Home and Abroad. Z . El RS A BIEE T L EAE 5T
[J]. #4057, 2016,(6):52-56.

LIU Qing, Gao Bo. The Application of Marketing Strategy in the
Alliance of Japanese University Libraries. ¥ &, 5 :%. B A S K&
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QIU Yan. A New Perspective and Thinking on the Promotion of
Librarian Service Marketing Ability in Reading Promotion. EfJJR.
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ERE[J] B HIEE 18 55Kk, 2018,(2):87-91.

XIE Fan, XU Chunman. Marketing Methods from the Libraries
Transform Campaign in the United States. Library
Development. 2018,(3):81-86. i4f ;L,15%& = . MEELibraries
Transform Campaign® & ElFH1EEHI]. ’PiEEi,
2018,(3):81-86.

ZHANG Haozhi. The library brand building and marketing in the
era of Big Data. 5k;E40. REFEHAYE P IE SR & SE ).
K 51%k,2016,(5):70-75.

ZHANG Ruhao, FU Wengqi. Research on Library Marketing from
the Perspective of Effectiveness-- lllustrated by IFLA
International Marketing Awards. Forum of Library. 2018, (2):
126-134. 5252 (@A A A TR BIEE fH—LUIFLA
ElFrE 2 H Oy Hi[J]. & 5 1E16£,2018,(2):126-134.

ZHANG Yuequn, XU Ande, TANG Huiyan. Research on
Cultural Services Marketing of University Libraries based on

Socialized Mediask Hif fRRE EE#E. A THRLERNER
B e ERS B R B 155151k, 2017,(4):130-133.

Kazakhstan specific:

XKapoemosa M.I. NHMopmaumoOHHas KynbTypa NUYHOCTU B
chepe npodeccnoHanbHoro obpasosanus [Information Culture
of a Person in Professional Education]. B cbopHuke:
CoumarnbHo-KynbTypHas NesaTenbHOCTb: BEKTOPbI
nccreoBaTenbCKMX N NpakTU4ecknx nepcnektms. MaTepuansl
MexayHapogHou 3NEKTPOHHON Hay4YHO-NpPaKTU4YeCcKomn
KoHpepeHuuun. 2017. C. 548-552. In Russian)

Pagxabosa H., [lpoBeaeHne MmapkeTUHIOBOro nccrieqoBaHns B
bubnunotekax, NaémHoman papxaHr. 2017. Ne 1 (37). C. 102-
107. (In Russian) [Carrying out marketing research in libraries]

Russia specific:

K pgeatenbHoctn  ©ubnuoteku, cnyxbbl unHdopmaumu,
[Marketing Approach Towards Librarianship, Informational




Module
Assessment:

Services]. HayyHble n TexHuyeckne 6ubnuotekn. Homep: 3
oa: 2010 Ctpanuubl: 46-60 (In Russian)

MbinbHukoBa E.M., Harmbuna H.[1.,, LWenenesa C.B.
BubnnoteyHbln MapKeTUHr Kak WHCTPYMEHT MOBbILLIEHUS
KOHKYPEHTOCMOCOOHOCTU yYpexaeHnsa BbicLIero obpasoBaHns
[Library Marketing and a Tool to Raise Competitiveness of
Higher Educational Institution]. B kHure: MNpobnembl 3KOHOMUKK
N ynpaBneHns nNpeanpusaTuamMm, oTpacrsiMu, KoMmnmekcamu |.
BepewarnHa J1.B., BopoxenknHa T.M., Oemngosa E.B., 3y6
AT., KoxuHa A.A., KysbmmH C.C., MoposkmHa C.C.,
MynnuHoBa C.A., MebiibHukoBa E.M., HarmbuwHa H.I1.,
LLlenenesa C.B. MoHorpadusa. lMNMog obwen pepakumen C.C.
YepHoBa. HoBocnbupck, 2017. C. 137-155. (In Russian

[MpoTtononoBa E.3., bubnuoteka, naywaa HaBcTpeyy foasm.
cTpaterna  NpoaBWXEHUA  MH(OPMaLMOHHO-6UBINOTEYHbIX
ycrnyr B Xxoge peanusauun ©OumbnmoTeyHoro MapKeTuHra,
[Library Going to People. Promotion Strategy of Library
Information Services in Realization of Library Marketing].
Tpyabl MMIHTB CO PAH. 2016. Ne 10. C. 440-447. (In Russian)

Xecyc Jlay, (2006) PykoBogctBo Mo WHGOPMaLNOHHOWN
rpaMoOTHOCTU AN obpasoBaHUS Ha NPOTSXKEHUN BCEN KUSHM.
(Tnaebl 4, 5) [Guidelines on Information Literacy for Lifelong
Learning. Chapters 4,5] (In Russian)

The course will be concentrated on IL Marketing skills for staff
librarians and IL practitioners. It will cover both theory and
practice of creating IL Awareness Campaign Strategies based
on SWOT and PESTLE analysis.

The Module involves pre-class reading, discussion and group
work. That is why the assessment is based on class
participation, and group projects - PESTLE and SWOT
presentations and Presentation of IL Awareness Campaign
based on the problems indicated in SWOT analysis. The
feedback is provided in the form of peer-review.

Before the class, the participants perform the necessary
reading on the marketing strategies of libraries and library
marketing concepts. Based on this background, students are
able to discuss and analyze the changing roles of the libraries
in the modern society and general academic community.




Classroom discussion participation — 30 %.

Group Presentation 1 (15%) Development of PESTLE national
analysis (group work)

Group Presentation 2 (15%) Development of SWOT analysis
for the local University library (group work)

Group Presentation 3 (40%) Presentation of IL Awareness
Campaign




